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MOTTO 
 
Cast all your anxiety on Him because He cares for you –1 Peter 5:7 
 
 
Fear not! Stand your ground, and you will see the victory  
The LORD will win for you today – Exodus 14:13 
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Abstract: 
The research examines the impact of profitability as moderating variable to the 
relationship of CSR disclosure and the market reaction. Using 105 samples that are 
taken form 15 listed resource-based firms from 2007-1013, it was found that the 
profitability does positively impact the relationship of CSR disclosure to the market 
reaction. The result also implies that both firms and investors are concerned about 
the CSR disclosure. More profitability enables firms to conduct more CSR activities 
to eventually be reported in the firms’ annual reports that will be used by investors in 
making investment decision. Investors are attracted to the firms that disclose more 
CSR activities, and higher profitability will be appreciated more by the investors 
because it means that in addition to generating high profit, firms are also capable of 
doing more CSR activities. 
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